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THE ASEAN POST

Explanatory Note

The ASEAN Post was an idea conceived at INSEAD in June 2016 amidst the French union
strikes and BREXIT.

The ASEAN Post went live on 8 August 2017 in conjunction with ASEAN’s 50" Anniversary.

The ASEAN Post launches via forum titled “Reimagining Southeast Asia” on 29 November
2018 officiated by the Foreign Minister & International Trade Ministers’ of Malaysia.

In short, The ASEAN Post is a technology - driven, communications and intelligence platform,
which curates analytical content that expertly frames critical issues shaping the future of
Southeast Asia.

The ASEAN Post is focused on the trends shaping Southeast Asia, the Fourth Industrial
Revolution and 215t Century Developments (Climate Change, Women Empowerment,
Regionality).

This commitment stretches across to helping brands raise their awareness in the ASEAN
Economic Community.
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Abouts Us/Our Agenda 3
THE ASEAN POST

We are a diverse team of individuals with experience in digital media, investment banking,
and technology.

We have a strong interest in the ASEAN region from geopolitics, renewable energy, technology
to climate change and environmental sustainability.

We desire to translate this interest into strategic content thus becoming the information
gateway to ASEAN and its very own Economic Intelligence Unit.

We aim to be the leading voice and the Fourth Estate of one of the fastest growing economic
communities in the world.

To make this a dream a reatlity, we work with think tanks, research institutes, Embassies and
High Commissions, Non Governmental Organisations (WEF, IMF, World Bank) as well as
leading industry players to produce the strategic content you see on The ASEAN Post (“TAP”).
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Global Media Landscape — Our Positioning 3
THE ASEAN POST
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Our Marketplace / Your Opportunity

Introducing the Asian Century & New Global Economic Centre of Gravity

Worlds 3™
Largest Market

Frontier Issues

(Geopolitics)
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N market

680 million people

China’s Belt & Road
Fourth
Industrial Revolution

Engage the workforce
of the Fourth
Industrial Revolution

50% population
below age of 30

Environmental
Ratification
& Clean Technology

Influence the next
generation
of consumers

THE ASEAN POST
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Vibrant Market Potential

Digital Economy
USD200bn in 2025

High mobile internet
penetration

Our Audience Interests

Economic Drivers

(Energy, Markets Framing 21* Century

& Technology) Developments
Your Brand Opportunity
Tap inFo the fastest Get 24/7 visibility for
growing internet your brand/product
economy



Our Verticals, Pillars & Audience Grouping
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Snapshot from Aug 2017 to Dec 2019 — Regional Penetration
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Snapshot from Aug 2017 to Dec 2019 — Total Users Penetration

Users in millions
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Snapshot from Aug 2017 to Dec 2019 — Gender & Age 3
THE ASEAN POST

| Gender  Age |
6%

15%
55%

Male

19% 40%

45%

Female

@ 18-24 ( 25-34 @ 35-44
@ 45-54 O 55-64 O 65+

Notes:

50% of audience base is Millennial PMEB

15% of audience base is affluent and HNWI

Balanced gender mix of 55:45 across 100% of audience base




Snapshot from Jan 2019 to Dec 2019 — Audience Affinity =

THE ASEAN POST

N

192,049

Business News
Enthusiasts

1,989,170
Global News
Enthusiasts

438,661

Investors/
Entrepreneurs

449,648

Fashionistas

517,121

Luxury
Shoppers

3,971,831
Lifestyle,
Culture

& Trends

1,340,159

Luxury
Travelers

396,957

Art & Theatre
Aficionados

Beauty Mavens

512,594

Luxury Auto
Enthusiasts

Technophiles

Disclaimer:
Each user on The ASEAN Post platform has a minimum of 14 or more related affinities across the Audience Affinity maps.



Snapshot from Jan 2019 to Dec 2019 — In Market Segment
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Superbikes

291,118

Luxury
Properties

151,610

Telco
Companies

251,280

College &
University

60,208 252,493

Financial Test Prep &
Planning MBA (GMAT,,

GRE)
In-Market
Segments

49,438

Insurance

124,719

Enterprise
Software

100,132
Network

Systems
& Sves

Investment
Sves

61,188
Business Financial
Sves (Big Four,
Consulting)

127,576

Credit
& Lending

135,208

Advertising
& Marketing

337,443

Mobile Devices
& Electronics,

Disclaimer:
Each user on The ASEAN Post platform has a minimum of 6 or more related segments across the In-Market Segment maps.



Snapshot from Jan 2019 to Jan 2020 — Monthly Pageviews
THE ASEAN POST
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Spotlight Labs — Our Creative Hub

www.spotlight.theaseanpost.com

Spotlight Labs}ﬁ

¢ Get your story:
fresh new way

ur Projects Meet The Team

t

branded contet L

Our solutions

Branded Content

Sponsored content is so p Our
exclusively crafted, multi-format stories
with unique branding and custom
distribution strat s aimed
squarely at ASEAN.

Advertising

Adbvertising has evolved. Take
advanta f our hom wn products
like Ho The Press ingershots

™, Newsletter and more!

Custom ASEAN Events

Create your own custom event
at Southeast Asia. Our
d approach provides you
with the framework, branding and
connections to make it a success.

Public Relations

No more middle man. Work directly
us for guaranteed event
tent, fa
Competit
maximum reach

sheets and
collate

Our audience

Masterclass

economy.

of the future.

Reach out to these influential and
affluent readers with the region’s
best adversiting vehicle

Learn more

Our products

Spotlight

Spotlight™

e
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Gingershots™

THE ASEAN POST

A

The ASEAN Post is Southeast Asia’s first dedicated digital platform focused on 680 million
ASEAN citizens looking for accurate, data-driven content on the world’s fastest growing digital

Reach out to the most influential and affluent readers in 10 countries with the advertising vehicle

88%

of our readers are
luxury travellers

81%

of our readers are
technophiles

of our readers
are fashionistas

26%

of our readers are
art and theater
LN aficionado

HOT OFF

THE PRESS

Huduh MEAIGAYSE 2 —
REIMAGINING —
SOUTHEAST ASIA _D
Reimagining Southeast Hot Off

The Press™

Asia Forum™

Newsletter



Our Case Studies
THE ASEAN POST
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From performance analytics right up to ideation, we have helped brands
communicate their most complex stories.

Delivering the essence of Hennessy Living like a king EXCLUSIVE: Airbus continues flying high

The ASEAN Post Team . -
20 daniiory 2019 60De0 in Southeast Asia

7 January 2019 The ASEAN Post Team
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Guangy Zhan, nagical work of teing the nabiril aad {1l - a drearm of past and present, heaven cnd This photo shows a row of King Living beds af the company’s showroom in Malaysia. (Photo courtesy of King Living) Phota by Airbus/H. Gousse

i
carth. (Photo courtesy of Jos Hennessy & Co.)

Go-Jek prepared to further dominate

Indonests Southeast Asia soars with low-cost airlines = Unicorns of ASEAN: Lazada
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Amotorcyele driver with I spany Go-Jek waiting f along a street in Jakarta. (AFP Photo/Adek Berry) This picture taken on January 10, 2015, shows Airasia passenger planes parked on the tarmae at the low-cost carrier Kuala Lumpur nternational

An employee seans the bareode on a package af the Lazada Group's fulfillment centre. (Lazada Group Photo)
Airport 2 (KLIA2) in Sepang, Malaysia. (AFP Photo/Mohd Rasfan)



Our Case Studies
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THE ASEAN POST

We have serviced a range of clients from real estate and aviation to luxury and
hospitality, right down to energy and technology firms.

Unicorns of ASEAN: Revolution Precrafted

Revoltion Precrafted's houses are designed by world-famous names in the architecture and design scene. (Modular Glass House by Philip
Johnsan Alan Ritchie Architects / Phote sourced from Revolution Preerafted social media)

Singapore’s Cocoon Capital announces tech

Avisitor wears virtual reality goggles at the FireEye booth during the Singapare International Cyber Week 2016 in Singapare an October 10,
2016, (Roslan Rahman/AFP Phato)

Razer’s Singaporean founder set to become

" SilTerra eyes life sciences market

[ o RinROX+)

9 16 October 2018
5 November 2017 0ODPO ctober

Supporiedby [T C

In this picture taken on September 12, 2016, Co-Founder and CEQ of Razer Min-Liang Tan speaks onstage during TechCrunch Disrupt SF 2016 at The international speakers who presented at Silterra Malaysia's Life Sciences Symposium last month. (Phota courtesy of SilTerra Malaysia)
Fier 48 on in San Franciseo, California, USA. (AFF Photo via Gerty Images/Steve Jennings)

WEF Technology Pioneers: Initiating global  French energy giant looks to biogas in
change Indonesia, Malaysia

21 June 2018 [ R RinJOX+) 0ODRO

25 November 2017

ECONOMIC

Alogo of the World Econamic Forum is seen on the third day of the Forum's annual meeting on 19 January, 2017 in Davos. (Fabrice Coffrini / AFP
Photo}

This pieture taken on February 14, 217 shows paim oil seeds loaded in hoats in Kendmuoangan, West Kalimantan, Indonesia. (AFP Photo/Adek
Berry)



The ASEAN Post platform
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Who We Collaborate With
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COMMITTED TO
United Nations

@

THE WORLD BANK

IBRD + IDA | WORLD BANKGROUP

IMPROVING THE STATE
OF THE WORLD

& IRENA

International Renewable Energy Agency

A"\

S. RAJARATNAM
A GNAL CREDIT SUISSE

STUDIES
YUSOF ISHAK INSTITUTE

INSEAD RSiS

Nanyang Technological University

The Business School
for the World®



Be an Opinion Writer,

Columnist or Thought Leader.

www.theaseanpost.com
editor@theaseanpost.com

@ www.theaseanpost.com [E1 TheASEANPost [] the-asean-post
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THE ASEAN POST

SPOT &
LIGHT

Bespoke Advertising,
Branding & Marketing Solutions.

www.spotlight.theaseanpost.com
spotlight@theaseanpost.com
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THE ASEAN POS%

Terima Kasih. Salamat Po. Arkoun.

Kyei Zu Tin Da Khob Chai. Khob Khun Krap.
Be.

Thank you.



